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Acua

Acua - an AI+-ML+HCI tool for integrated audience, customer, and
user analytics across multiple plattorms providing actionable 1nsights for
multiple objectives and roles.
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Acua

Acua is the organizing theme of our research efforts, focusing on audience, customer, and user analytics for an enhanced understanding of these populations for an organization. Our
efforts concentrate on research for collecting, measuring, analyzing, and reporting digital data to enhance insights into the behavior of audiences, customers, and users, with the
development of systems to support these activities central to the research.
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Customer segmentation computer science in 2015 from Qatar University.

What Really Matters?: Characterizing and Predicting User Engagement of News Postings
Using Multiple Platforms, Sentiments, and Topics

: Contact us
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™ s Send an email to Dr. Jim Jansen (bjansen@hbku.edu.ga) and cc
Find more Joni Salminen (joni.salminen@uwasa fi) and Soon-gyo Jung
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What 1s data analytics?

Digital analytics - the collection, measurement, analysis, and reporting of
online data.



What 1s data analytics? Why do you care?

Digital analytics - the collection, measurement, analysis, and reporting of
online data.

Organizations desire to leverage analytics for: increasing productivity,
increasing ethiciency, reducing costs, improving the audience, customer,
user (ACU) experience, reducing ime to market, etc.
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What 1s data analytics? Why do you care?

Digital analytics - the collection, measurement, analysis, and reporting of
online data.

Organizations desire to leverage analytics for: increasing productivity,
increasing ethiciency, reducing costs, improving the audience, customer,
user (ACU) experience, reducing ime to market, etc.

Data-driven decision making - making decisions based on data.

The value of data-driven decision making 1s dependent on
the quality of the data and its analysis!



What are data analytics challenges?

Collecting meaningtul, accurate, and timely data

Consolidating data from multiple sources and platforms

Scaling analytics as data volume, complexity, and velocity increase
Operationalizing analytics across functions

Visualizing actionable representations by objective and role
Adaptng to a lack of in-house numerical skill or desire



What are data analytics challenges?

Collecting meaningtul, accurate, and timely data

Consolidating data from multiple sources and platforms

Scaling analytics as data volume, complexity, and velocity increase
Operationalizing analytics across functions

Visualizing actionable representations by objective and role
Adaptng to a lack of in-house numerical skill or desire

Too much data; too many platforms; too many dashboards;
too many competing demands; too much skill required!



The Acua solution

Acua -1s an AI+ML+HCI analytics service that addresses these challenges!



The Acua solution

Acua - 18 an AI+ML+HCI analytics service that addresses these challenges!

Data updated daily! Processed, cleaned, and AI+ML aggregated!
Integration of multiple feeds! (e.g., social media, email, website, CRM)
Robust architecture! Scales to the needs of your business!

One dashboard! Single view of platforms 1 one place!
Multiple analyses for multiple roles! (i.e., from Implementer to C-level)
Non-numerical representation! For empathic and easy communication!




Acua - meaningful, accurate, and timely collection
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Acua - meaningful, accurate, and timely collection
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Acua collects from different sources daily, weekly, and ;*Iﬂhonthly |
(Content, Comment, Engagement, Report); applies ML+AI for added value



Acua - multiple sources and platforms consolidation
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Acua - multiple sources and platforms consolidation

Research Tools

AMALYTICS
Engagement ’ Select a platform to connect to your project
Personas Select the social network or analytics platform for enhanced understanding of your audience, customer, and user.

conent s adeiin S FaeEhesk _FassResties
comment TikTok for Business E1 Benchmark

REPORT
Keywords

YouTube OR

MANAGEMENT

Data source & Topic

Upload your in-house data into your project

Choose your own data file [CSV, tsv, xls, XlSX) for enhanced understcmd'lng of your audience, customer, and user.
People in your project What data do we need?

Add data source

Choose file Browse

Currently, Acua supports:

Acua: Audience, customer, and user analylics, Qale
.l| l m Ads I J. a BENCHMARK

Research Pitch Blog Termns of Service and Privacy Policy




Acua - scaled for data volume, complexity, and velocity
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Acua visualizations across multiple platforms or periods; interactive interface



Acua - actionable visualization by objective and role
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Acua - adapted for variations in numerical skill or desire
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Acua - adapted for variations in numerical skill or desire
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Acua generates personas (humanized representations of segments) for easy
communication, reporting, and empathic engagement; great for those who
don’t like/need/desire working with numbers!




Acua

Many other features and tools (1.e., gap analysis, engagement prediction,
demographic prediction, segment size predictor, toxicity prediction, and
collaboration).



Acua

And secure! SSL certificate, behind tirewalls, cloud security, account

management, and password protected. You control who has access to
your analytics!



Acua 1s for you, 1f ...

. you have a lot of content (e.g., videos/web pages, digital products,
etc.) published online or audience/customers/user data across
multiple plattorms.

. you have a lot of audience/customers/users for that content.

. you have an mternational or diverse audience/customers/users.

. you're not an analytics pro who digs working with numbers or you
need to communicate to folks aren’t.

. 1f you're currently talking about ‘users’ without really knowing who
they are or geting too often bogged down 1n the details.



Acua 1s for you, 1f ...

If these criteria are met, Acua can help!

Acua uses AI-ML+HCI to process online data into actionable
formats that increases the ability of members of your business to

understand your core audience, customers, users ethciently and
eltectively.



Acua collaboratton model

e Commercial + Research - use of Acua, plus research, design,
development, and deployment of customized Acua teatures for your
organization.



Acua - how to get started?

. We agree together on the collaboration

. Provide Acua access to data sources => 1t’s as easy!

. Then, Acua automatcally generates the analytics, including
personas, within hours

. You have access to Acual
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Some Acua features & services

The following slides are examples of some of the many Acua features
and services.
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Engagement
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Content

Comment

REPORT

Keywords

YouTube

MANAGEMENT

Daota source & Topic

Add data source

People in your project

Research Tools

Admin

/
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Select a platform to connect to your project

Select the social network or analytics platform for enhanced understanding of your audience, customer, and user.

\

Upload your in-house data into your project

Choose your own data file (csv, tsv, xls, xlsx} for enhanced understanding of your audience, customer, and user.

What data do we need?

Choose file Browse

Acua: Audience, customer, and user analytics, Qatar Computing Research Institute About  FAQ Team Research Pitch  Blog

Terms of Service and Privacy Policy

Multiple data feeds all in
one platform!
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